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20-109.001 Ownership.

The “Florida Citrus Growers” symbol, as shown below is a registered certification mark of the State of Florida, Department of Citrus. All right, title and interest in and to said symbol, granted to and vested in the State of Florida, Department of Citrus, via State and Federal laws, is hereby noticed to all interested persons.
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Rulemaking Authority 601.10(1), 601.11, 601.15(10)(a) FS. Law Implemented 601.101 FS. History–New 2-16-98.

20-109.002 Permission Required for Use.

Use of said mark by any person, firm or corporation, in any manner will not be permitted without a license or other express written permission from the Department of Citrus and unless such use is in conformity with the requirements of this rule. However, such permission shall not be denied to any person, firm or corporation who complies with the requirements of this rule, it being the express purpose of the Department of Citrus to encourage widespread use and, at the same time, to protect the integrity of the symbol.

Rulemaking Authority 601.10(1), 601.11, 601.15(10)(a) FS. Law Implemented 601.101 FS. History–New 2-16-98.

20-109.003 General Restrictions on the Use of “Florida Citrus Growers” Symbol.

(1) Use of the “Florida Citrus Grower’” symbol shall be restricted to use in conjunction with the advertising, promotion, merchandising, and packaging of citrus fruit which is grown in the State of Florida, and citrus products processed or manufactured from citrus fruit grown in the State of Florida.

(2) Each licensee or other authorized user of said mark, shall be required to allow production and inspection by Department of Citrus representatives or agents, of pertinent records and the processing or manufacturing premises of citrus products bearing the mark, as well as pertinent records at all stages in the channel of trade in order to determine whether or not said citrus products meet the requirements set forth herein. In the case of persons packing product into retail or institutional containers outside the state of Florida, who are not licensed Florida processors, permission shall be secured from each Florida supplier by the mark user to allow for the inspection of the supplier’s pertinent records by the Department in order to determine whether or not citrus product supplied meets requirements set forth herein.

(3) All processed products bearing the mark shall be subject to sampling and analysis.

(4) The “Florida Citrus Growers” symbol shall not be used in any advertising, promotion, merchandising or packaging in lieu of a brand name or used in conjunction with a brand name in such a manner as to dominate or appear to be a part of a brand name.

(5) The “Florida Citrus Growers” symbol shall not be used on, or approved for use on, citrus products subject to U.S. Food and Drug Administration food labeling warning and notice statement requirements of 21 CFR 101.17(g), incorporated herein by reference.

(6) The “Florida Citrus Growers” symbol, as shown in Rule 20-109.001, F.A.C., must be used in its entirety, including the words “Florida” and “100% Pure.”

(7) Each licensee or other authorized user of the symbol shall deliver to the Department of Citrus for its records, a finished sample of any material bearing the symbol.

(8) The licensee shall indemnify the Department and save it harmless with respect to any claims arising out of the use of its products bearing the mark by any person, or any claims arising out of misbranding or false or misleading advertising by the licensee.

(9) Product shall be labeled as provided by law.

Rulemaking Authority 601.10(1), 601.11, 601.15(10)(a) FS. Law Implemented 601.101 FS. History–New 2-16-98, Amended 12-24-98, 1-24-99.

20-109.004 Use on Fruit and Containers.

(1) The “Florida Citrus Growers” symbol may, at the option of the shipper, be applied directly to the skin of any fresh citrus fruit grown in the State of Florida, or may be used on any approved fresh citrus fruit shipping container or retail package, containing citrus fruit grown in the State of Florida, provided the symbol does not dominate or appear to be a part of any brand name.

(2) The “Florida Citrus Growers” symbol, when used on consumer sized containers of processed citrus products made from or with citrus fruit grown in the State of Florida, shall be limited to one such symbol per brand facing per container label and/or one such symbol at either the top or bottom end of the same container. Said symbol may also be used on the outside packaging of multi-pack units and on outside shipping cartons containing such processed citrus products, provided said symbol does not dominate or appear to be a part of any brand name.

(3) The mark may be used on a portion of product packed under a specific brand or label, provided that all such product packed in a particular form or in the case of chilled juice, in a particular type of container, uniformly bears or does not bear the mark in any given geographic area. When less than all of a brand or label will bear the mark, the licensee shall so advise the Department and secure approval for specific and definable geographic areas.

(4) The “Florida Citrus Grower” symbol, when used on consumer sized containers, shall be displayed in a conspicuous manner defined as follows:

(a) The mark must appear on

1. The principal display panel of the container, or

2. That part of the container other than the principal display panel of the container provided the words “100% Florida Orange Juice” conspicuously appear on the principal display panel, or

3. That part of the container that is most likely to be shown, presented or examined under customary conditions of display for retail sale.

a. In the case of board cartons, the mark may appear on the gable of the carton.

b. In the case of cans, the mark may appear on the can end most likely to be opened by the consumer, or

c. In the case of plastic or glass bottles or board cartons with screw-cap opening, the mark may appear on the cap, provided the mark is of sufficient size to cover the entire surface of the cap.

(b) Additionally, the mark shall be in distinct contrast by color, layout or design to other matter on the package.

(c) When appearing on the principal display panel or other container face, except for the gables of a board carton, the mark must meet the following minimum size specifications:

1. Not less than 1{2}'' in width on containers the principal display panel of which has an area of 15 square inches or less.

2. Not less than 3{2}'' in width on packages the principal display panel of which has an area of more than 15 square inches.

(d) When appearing on the gable of a board carton, the mark must meet the above size specification, however, the size of the gable area rather than the size of the principal display panel shall be used to determine minimum size of the mark.

Rulemaking Authority 601.10(1), 601.11, 601.15(10)(a) FS. Law Implemented 601.101, 601.15(2)(b) FS. History–New 2-16-98, Amended 12-24-98.

20-109.005 Standards for Citrus Fruit and Citrus Products Bearing the Mark.

(1) Except as provided in subsections (2), (3) and (5), products bearing the “Florida Citrus Growers’” mark shall meet applicable grade and quality standards for citrus fruit and citrus products set forth by the laws of the State of Florida and rules of the Department of Citrus, and which meet the applicable Federal Standards of Identity for citrus products, if any, promulgated by the Secretary of Health and Human Services of the United States under the Federal Food, Drug and Cosmetic Act. Additionally, processed citrus products shall meet applicable United States Department of Agriculture standards for Grade A, if any have been established. Fresh fruit shall meet United States Department of Agriculture standards for U.S. Fancy, No. 1 Bright, U.S. No. 1, No. 1 Golden, Florida No. 1 Honey Tangerine, and Florida No. 1 Golden Honey Tangerine grades.

(2) High pulp orange juice products with oil levels not exceeding .040 percent by volume shall be eligible for use of the mark provided such product meets all other applicable United States Department of Agriculture Grade A standards, if any have been established. For the purpose of this rule, high pulp shall mean a minimum of 40 grams of pulp per liter of juice obtained by pouring a 500 ml sample of said juice through a 20 mesh 304 stainless steel screen (citrus strainer SK-1027 RC) or a standard Ecko type screen then permitting the free juice to drain and subsequently shaking with an automatic shaking device for two (2) minutes then weighing the recovered pulp, multiplying said weight by two and reporting the weight as grams per liter of pulpy juice.

(3) Grapefruit juice products in all forms with added floating pulp, except concentrated grapefruit juice for manufacturing, may contain free and suspended pulp in an amount not to exceed 15% by volume and be eligible for use of the mark. Concentrated grapefruit juice for manufacturing with added floating pulp may contain free and suspended pulp in an amount not to exceed 12% by volume and be eligible for use of the mark. All such grapefruit juice products shall meet all other applicable United States Department of Agriculture standards for Grade A, if any have been established.

(4) Addition of sweeteners, preservatives or other additives is not permitted, however nutrients approved by the United States Food and Drug Administration for use in food fortification may be added to fortify 100% juice products.

(5) Beginning January 21, 2005, maximum Grade A standards for brix/acid ratio shall not apply, however the ratio allowed shall not exceed USDA maximum Grade B standards for orange juice.

Rulemaking Authority 601.10(1), 601.11, 601.15(10)(a) FS. Law Implemented 601.101, 601.15(2), 601.9918 FS. History–New 2-16-98, Amended 12-24-98, 2-19-03, 3-23-04, 5-24-05.

20-109.006 Definitions.

(1) “Citrus fruit” as used herein, shall mean all citrus fruit in fresh form.

(2) “Citrus products” as defined herein, shall mean all juices, segments and sections processed or manufactured from “citrus fruit,” except as hereinafter provided, and non-standardized citrus by-products as specifically designated by the Department. The term “juice” shall mean single-strength or concentrated juices, and shall include reconstituted concentrated juices, but shall not mean diluted juices, concentrate for diluted juice products, blended juices containing other than the juice of “citrus fruit,” or fruit salads containing more than 2% of fruit ingredients other than “citrus fruit.”

Rulemaking Authority 601.10(1), 601.11, 601.15(10)(a) FS. Law Implemented 601.101 FS. History–New 2-16-98.

20-109.007 Withdrawal of License or Permission.

(1) The Department of Citrus reserves the right to revoke or cancel any given license or permission to use the mark upon the following grounds:

(a) The failure of the authorized user to comply with the provisions set forth herein.

(b) The commission of acts which adversely affect the licensor’s name, reputation or goodwill.

(2) In determining whether the product complies with the qualifications the test methods generally accepted and approved by the Department of Citrus and incorporated by reference in “Methods to Determine Compliance,” Department of Citrus Rule Chapter 20-14, F.A.C., shall be employed.

(3) The department shall have the right to terminate the license with immediate effect in the case the licensee has not made a bona fide commercial use of the mark for more than one year.

Rulemaking Authority 601.10(1), 601.11, 601.15(10)(a) FS. Law Implemented 601.101 FS. History–New 2-16-98.
